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Contract Concerns

The Canadian Writers’ Group
(CWG) and Professional Writers’ Asso-
ciation of Canada (PWAC) have been
negotiating with Transcontinental Media
over the new “Author Master Agree-
ment” being sent to freelance writers by
Transcontinental. Among the writers’
concerns:

® The new contract gives Transcon-
tinental “the right to produce and repro-
duce, translate, develop ancillary prod-
ucts, perform in public, adapt and com-
municate the Work, in any form or medi-
um, as well as to authorize others to do
so on behalf of or in association with the
Publisher.”

® The contract is permanent, mean-
ing it applies to any work done for the
publisher now or in the future.

A CWG spokesman said, “I think
given the current economic climate and
all the balls up in the air in our industry,
in terms of rights and the online world,
writers are insane [to sign this].”

Source: “Transcontinental Ready to
Negotiate Terms of New Freelance Con-
tract” by Laura Godfrey, www.masthead
online.com, July 21, 2009.
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Stay Alive - Diversify!

Don’t you love it when you open your e-mails or saunter out to the mailbox and find
five or six payments for writing work you’ve done? That happened to me recently and
it was a delight. It was also the result of a lot of hard work. The secret? Diversify.
Sounds like something you should do with your stock portfolio, but writers who take
this path always reap the reward. Each of the following suggestions can be culled from
work you’ve already done, or written up quickly when you need a break from a big as-
signment or from working on a tough chapter of your novel (as I am).

Flash Fiction— If you’re one of those writers who likes it short and to the point, try
sending your excellent flash work to:

Vestal Review — Come on, you have a couple of great short stories in your lineup
somewhere, don’t you? This publication pays 3-10 cents a word and would love to see
it. Find guidelines at www.vestalreview.net/guidelines.html.

Anthologies— Vent your spleen, remember a pet, or share an embarrassing moment.
Anthologies will love you. These are a joy to write and require minimum time and no
research.

The Ultimate Series — I’ve recently sold to them. Pays $200 per story.
http://tinyurl.com/lyq302

Chicken Soup — Just scads of topics to write about. Pays $200 per story www.chick
ensoup.com/cs.asp?cid=guidelines

Essays— Another no research area. Take an incident or personal opinion, and wrap
your beautiful words around it. Focus on some life lesson nugget others will love, and
send it to one of these markets:

Sasee — Pays ten cents a word with themes. I’ve sold here twice. Find guidelines at
http://sasee.com/submissions/.

Spirit Magazine — Pays a dollar a word for the Love Letter segment of this in-flight
magazine published for Southwest Airlines. Find guidelines at: www.spiritmag.com/
pdf/writersguidelins.pdf.

Resdling — Keep track of and have the rights to your “evergreen” inventory files.
I’ve sold many pieces twice and perhaps you have, too. But think about how you can
further angle those pieces for a market you never imagined. For instance, have you
penned a poem but never had the nerve to submit it anywhere? Or perhaps you’ve sold
a bit of verse to a publication that’s gone belly up and you’d like to re-sell it. Greeting
card markets work with poetry all the time. You might have just what they’re looking
for. Check out these two markets to get the juices flowing:

Blue Mountain Arts — Pays $300 per idea, but does not want rhyme. See guidelines
at www.sps.com/help/writers guidelines.html.

Oatmeal Studios — Would love to see your sense of humor shine through and
negotiates payment for each idea. Check them out at www.oatmealstudios.com/
Artist’sGuidelines/AG-Pg.htm

Keep your focus on conquering the next market, and make sure there’s a great diver-
sified scramble in your big basket of eggs.

Written by Susan Sundwall, Valatie, New York.
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Abbreviations Used

B/W. .. . black & white
POA..... .. pays on acceptance
POP ... .. i pays on publication
Q query
manuscript

. .. manuscripts
SASE ............ self-addressed stamped envelope

Copy & Ad Deadlines
Copy for any issue must be received by the 1° of

the preceding month (e.g., Nov. 1 for December issue).
Unclassified ad rate is 50 cents per word per insertion.
Discounts for multiple insertions. Contact FWR, PO
Box A, North Stratford NH 03590, for current adver-
tising rate sheet including unclassified, display and
inserts.

Copywriting Tip

Keep skimmers involved. You're
always writing for two prospects: Those
who read every word of your promotion
from beginning to end and those who
skim. To keep the skimmers involved,
break up long copy into short sections and
use provocative subheads to hook them.

For example, when you present
benefits, give each benefit its own subhead
and copy block. One benefit to each
subhead. You’ll not only telegraph your
sales message, but you’ll also build
momentum by stringing the benefits out.

Source: “Copywriting Secrets That
Make More Sales” by Robert Lerose, Au-
dience Development, July/August 2009.

Check Your Stats

Ever wonder how your blog or Web
site ranks?

You can find out in a flash. Even with-
out installing the Google toolbar, you can
learn your Google page rank (10 is best),
your Alexa rank, as well as some basic
search engine data. Enter your URL at:
www.selfseo.com/check google pageran

k.php.

Written by RobertaBead Jacobsor)
Karpathos, Greece.
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Satisfying the IRS

Bookkeeping is an essential part of the business of writing, especially identifying
and tracking expenses. Business expenses are considered an operating cost. The more
legitimate business expenses that we can document, the lower our tax payments will
be.

Understanding Expenses— The IRS requires that our writing expenses be ordi-
nary and necessary in order for them to be acceptable. An ordinary expense is defined
as common and accepted in our profession. A necessary expense means we need to
spend this money in order to operate the business. The expenses must not be
considered extravagant. They must be an essential part of doing business as a writer.

Record Keeping Options— To justify expenses, it is important to establish a sys-
tem of record keeping that works for you. Some things need to be recorded daily, while
others can be done weekly or monthly. It is imperative that you get into the habit of
saving and recording everything related to your writing business. All invoices, re-
ceipts, credit card slips and bank statements are essential documentation that should
be kept.

Some people find it helpful to create a system for their financial transactions using
envelopes and lined paper. Transactions can be recorded on sheets of 8% by 11 paper
attached to the front of a large clasp envelope with supporting documentation stored
inside. This system works well for many writers because it is simple to set up and only
requires the purchase of paper and envelopes.

If you prefer computerized bookkeeping, these transactions could be recorded on
a spreadsheet and receipts could still be kept in a clasp envelope. Microsoft Excel®
provides an easy-to-use program that can help organize your records.

If you would like to go a step further, QuickBooks® is a user-friendly accounting
program that generates financial statements and budgets using the data you input. Re-
ceipts would still have to be kept to document your deduction.

The choice is yours. Any system that works for you is acceptable to the IRS, as
long as the pertinent information is retained. Learning what to record as writing ex-
penses as well as how to properly document each transaction is important to the suc-
cess of your writing business.

Written by Brigitte Thompsonauthor of Bookkeeping Basics for Freelance Writ-
ers (Crystal Press, 2009); www.writersinbusiness.blogspot.com/.

Articles That Hit Home

If you write about lifestyle or homes & gardens, here’s a way to find article ideas.
Check your newspaper home & garden or real estate sections for their events calendar.

Garden centers and local gardens occasionally present guest lectures about grow-
ing and maintaining plants and flowers.

My local newspaper’s Home Section recently listed several design seminars being
presented by Robb & Stucky Interiors. The store’s designers offered a series of free
seminars covering design techniques, the latest home furnishing trends, and guide-
lines for home accessorizing.

These seminars included: “Entertaining the Grandkids: Fun, Comfort and Safety”
— selecting stain-resistant fabrics and child-proofing your home; “Your Treasured
Items Spark Creative Design” — incorporating these items into your interior to create
your personal style; “Staging to Sell” — tips on how to prepare your home for a faster
sale and to make your home stand out from the rest.

Before you attend a seminar, contact the seminar’s presenter, explain that you plan
to write an article, and ask the presenter if it’s okay to quote him or her in your article.
The person is very likely to give permission. If you then add comments and tips you
obtain by interviewing other designers (or plant experts), you end up with several arti-
cles potentially saleable to a variety of publications.

Written by Roberta Sandler, Wellington, Florida.
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The Ann Arbor Business Review
has ceased publishing.

Phyllis Brandon is the new editor-in-
chief of Ark ansas Life, www.arkansas
life.com.

Jason Stein is now editor of Automo-
tive News www.autonews.com.

Aviation Maintenance will cease
publication following its August issue.

The Bellevue BusinessJournal has
ceased publishing its print edition and
will now be published online. Joe
Kennedy is publisher/editor of the new

site; (425) 458-5710; joe@bellevuebusi

nessjournal.com; www.bellevuebusiness
journal.com.

The Reader’s Digest Association has
named Karol Nickell editor-in-chiefofits
Home & Garden affinity, where she will
be responsible for the affinity’s brands
based in Milwaukee including Birds &
Blooms Country, Farm & Ranch Liv-
ing and Reminisce In the past year, the
four magazines, which have a combined
circulation of 4.5 million, also published
25 branded bookazines, calendars, news-
letters and books.

Steve Maich is now the editor-in-
chief at Canadian Business

Karen James has retired from her
position as publisher and editor-in-chief
of Canadian Grocer. Managing editor
Nancy Kwon is the current editorial
contact; (416) 764-1674; nancy.kwon@,
canadiangrocer.rogers.com; www.cdngro
cer.com.

Christopher Gunty is now editor of
The Catholic Review, Baltimore, MD.

Roberto Bolli, M.D., is the new edi-
tor-in-chief of Circulation Resarch:
Journal of the American Heart Associa-
tion.

Hart Energy Publishing has promoted
E&P magazine executive editor Judy
Maksoud to the position of editor, effec-
tive immediately; www.epmag.com.

Hammond Publishing, best known
for its maps and reference books, is
launching a new line of children’s
picture books this fall. Themes of the
new line will center around self-aware-
ness, the importance of personal choices
and social awareness. The line is being
headed by executive editor Nel Yomtov.
Hammond is a brand of Langenscheidt
Publishing Group, 36-36 33rd St., Long

Island City NY 11106; (718) 784-0055;
www.langenscheidt.com.

Bonnie Fuller is now editor-in-chief
of the online magazine Hollywood Life;
www.hollywoodlife.com.

Stephen Mooallem has been promot-
ed to editor-in-chief of I nterview maga-
zine.

Russell Scott Valentino takes over as
editor of Thelowa Review literary mag-
azine this fall.

Jazz Times (FWR, 08/09), which
suspended publication in June, has been
acquired by Boston-based Madavor Med-
iaand will relaunch soon. Editor-in-chief
Lee Mergner and managing editor Evan
Haga will remain with the publication.

Leslie Price is the new online editor
for Lucky magazine, where she plans to
put more original content, including slide
shows and videos; (212) 286-4726; les
lie_price@condenast.com; www.lucky

mag.com.

According to media reports, Cygnus
Business Media has suspended publica-
tion of several of its titles, including
Lustre, Modern Jeweler, RV Trade
Digest, and Wood Digest.

Derek Webster, editor-in-chief of
M aisonneuve, www.maisonneuve.ca/, is
moving on to run day-to-day editorial
operations at Reader’s Digest, Canada
(FWR. 05/09), www.readersdigest.ca/ as
managing editor. Associate editor
Carmine Sturnino will take over editorial
responsibilities at Maisonneuve.

Managed Dental Care ceased publi-
cation with its August 2009 issue; (404)
607-9500.

The Minnesaa Spokesman-Recor d-
er has alerted its freelancers that they
will no longer be paid (although they can
work for free) while the paper struggles
to survive after seeing ad sales fall 50-60
percent.

AMI has suspended publication of
Mom & Baby, but hopes to restart it at
some point.

Didier Constant is the new editor-in-
chief of M otomag; www.motomag.com.

Natural Health is now being pro-
duced by Fit Pregnancy’s staff after the
Natural Health jobs were eliminated.

Bea Riemschneider is now editorial
director of Pharmacy Times a monthly

journal for pharmacists. She will also
oversee the 112-year-old publication’s
Web site, www.PharmacyTimes.com,
and custom supplements, including
Pharmacy Times Careers and Pharmacy
Times OTC Guide, www.OTC Guide.net.
Contact: (609) 716-7777; briemschneid
er@pharmacytimes.com.

The August 2009 edition of PINK
magazine which highlights women in
business, is going online-only; (678) 420-
7797, www.pinkmagazine. com.

Katrina Szish has been named editor-
n-chief at PinkM emo.com, PO Box 116,
8409 Pickwick Lane, Dallas, TX 75225.
“If you are a photographer or fashion
journalist and would like to contribute to
PinkMemo.com, please send an email to:
Editors@PinkMemo.com.”

Blair Chancey has been promoted to
editor at QSR, which targets business
leaders, owners and other members of the
quick service restaurant industry; (919)
489-1916; blair@gsrmagazine.com;
WWW.gsrmagazine.com.

Former print magazine RCR Wire-
lessNews(FWR, 04/09) will relaunch as
a Web site by this fall. The magazine
folded in March but has now been bought
by Arden Media Company. The site will
relaunch under the direction of Tracy
Ford and Dan Meyer, who will serve as
co-editors; www.rcrwireless.com; tford@)
ardenmediaco.com, dmeyer@ardenmedia
co.com.

Realms d Fantasy(FWR, 03/09) has
re-launched as a bimonthly after going
on hiatus in April. The magazine covers
contemporary fantasy fiction, including
author profiles, releases and reviews;
(703)964-0361; www.rofmagazine.com.

Stephen George is now editor-in-chief
of The Saturday Evening Post (FIWR,
08/09).

Sauthern Accents magazine is fold-
ng with the September/October issue. Its
Web site will continue operating.

Elynn Russell is the new editor-in-
chief of Texas Monthly (FWR, 11/08).
Long-time EIC Evan Smith is leaving to
become founding CEO of the Texas Tri-
bune, a nonprofit news Web site that will
launch later this year and focus on public
policy, politics, government, and other
matters of statewide interest.
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(New magazine info is published as it
comes in, almost daily, on the Writers-
Editors.com “Latest Markets” page in the
Members section. Check it out regularly for
a head start in contacting editors. A few non-
paying markets may be listed below (a) as an
alert not to waste your time, (b) as an alert
should the target audience be useful in pro-
moting your books, or (c) where a valid lit-
erary journal may be a worthy showcase to
editors for your fiction and poetry.)

BioSupply Trends Quarterly
(BSTQ), FFF Enterprises Inc., 41093
County Center Drive, Temecula CA
92591; (800) 843-7477 ext. 1362; editor
(@BSTQuarterly.com; www.bstquarterly.
com. Editor-in-Chief: Ronale Tucker-
Rhodes. First issue July 2009, circ.
50,000. Focus is on the biopharmaceu-
tical industry. Target audience: Physi-
cians, hospital and clinic chiefs of staff,
and pharmacy managers and buyers.
Nonfiction: In-depth profiles on the lead-
ers and trailblazers within the industry,
research findings, product news.

ColoradoView, PO Box 101209,
Denver CO 80250; ellen@coloradoview
magazine.com; www.coloradoviewmaga
zine.com. Publishers: Ellen Gray and
Kim Morrill. Editor: Ellen Gray. Bi-
monthly magazine, first issue September
2009. Target audience: Women in Den-
ver. “Most of the stories will be done by
freelancers.” Focus is on Denver content.
Nonfiction: Fashion, lifestyle, work and
family issues.

Contractor Supply, Direct Business
Media, 732 Madison Ave., Fort Atkinson
WI 53538; (866) 214-3223, fax (920)
397-7558; thammel@directbusinessmed
ia.com; www.contractorsupplymagazine.
com. Editorial Director: Tom Hammel.
Bimonthly magazine, first issue June/
July 2009, circ. 18,000. Target audience:
Construction equipment, tool and supply
distributors.

FunFare, Wizard Entertainment,
1010 Avenue of the Americas, 3rd Floor,
New York NY 10018; (212) 938-3482;
www.funfarenow.com. Publisher: Gareb
Shamus. First issue July 2009, holiday
issue October 2009. Target audience:
Parents and children under age 14. Focus
is on the fun derived from toys and
games. Nonfiction: Hottest new toys, his-
tory of different toys, how toys are made.

Harlequin Enterprises has launched
Harlequin TEEN, a new fiction imprint
for young adults. Senior editor is
Natashya Wilson. Harlequin TEEN will
have a full publishing program in place

by 2010 and expects to publish 12 to 14
titles in that calendar year. Many of the
novels will feature paranormal, fantasy
and science fiction elements. The target
demographic is girls ages 13 to 18. Web
site: www.harlequinTEEN.com.

HauteDog Magazine, Bluedogg In-
novation & Marketing LLC, 4701 West
Gate Blvd., Bldg. D #402, Austin TX
78745; (512) 891-6232; susan@haute-
dogmagazine.com; www.hautedogmaga-

issue July 2009. Focus is on the people
and places of Aroostook County, known
as “The County,” which comprises most
of northern Maine. Open to general sub-
missions; current topics of interest: Sum-
mer in The County and County Holidays.

PragPub, The Pragmatic Bookshelf,
9650 Strickland Road, Suite 103-255,
Raleigh NC 27615; (919) 847-3884, fax
(919) 341-1875; michael@pragprog.com
http://pragprog.com/magazines. Editor

zine.com; www.bluedogginnovation.com.
Founder: Susan Patton. Web site end of
August 2009; first print magazine Sep-
tember in Austin. Local editions will fol-
low in Dallas, Louisville and Cincinnati
before year-end. The plan is to add four
new U.S. cities every six months. Focus
is on the “wet nose culture” of today’s
intelligent and passionate dog owner.
Nonfiction: Local pet awareness, issues,
and events mixed with national content
pertinent to all dog owners.

Industrial Supply, Direct Business
Media, 732 Madison Ave., Fort Atkinson
WI 53538; (866) 214-3223, fax (920)
397-7558; rvurva@directbusinessmedia.
com; www.industrialsupplymagazine.co
m. Editor: Rich Vurva. Bimonthly maga-
zine, first issue July/August 2009, circ.
30,000. Target audience: Industrial dis-
tributors and independent manufacturer
reps in the United States.

innov8, Nella Media Group, 1021
Smith Street, Suite 203, Honolulu HI
96817; (808) 275-7210. Bimonthly in-
flight magazine for Hawaii interisland
carrier go!, first issue July 2009. Re-
places iflygo inflight magazine. Nonfic-
tion: Art, fashion.

MyTekLife Magazine, 60 E. Rio
Salado Pkwy., Suite 900, Tempe AZ
85281; (480) 366-5957; ed.martinez@m
yteklife.com; www.myteklife.com. Edi-
tor-in-Chief: Ed Martinez. Quarterly
magazine, firstissue Fall 2009, circ. 009.
Target audience: People passionate about
technology and lifestyle. Focus is on
technology and how it impacts people.
Nonfiction: Stories behind the technol-
ogy, celebrities and other prominent peo-
ple impacted by technology in unique
ways, analysis on the latest gadgets and
tech solutions.

Our Maine Stred, 232 Main Street,
Suite 2, Fort Fairfield ME 04742; content
(@ourmainestreet.com; www.ourmainest
reet.com. Publisher: Craig Cormier.
Quarterly regional magazine, first print

Michael Swaine. Monthly e-magazine,
first issue July 2009, can be downloaded
from Web site. Target audience: Compu-
ter programmers.

Quilter’s Connection Magazine, PO
Box 51065 Crest Centre, Burnaby BC
V3N 5B9; (604) 290-3454, fax (604) 540-
2231; quiltersconnection@telus.net; ww
w.quiltersconnection.ca. Publisher/Editor:
Heather McArthur. Quarterly magazine,
first issue Sept. 2009. Replaces Connec-
tions for Quilters newsletter, whose own-
ers have retired. Focus is on quilting in
Canada. Nonfiction: Quilt shops, every-
day quilters, and quilting patterns.

Renewalle Energy World North
America, PennWell Corporation, 9 Vose
Farm Road, Peterborough NH 03458;
(603) 924-4405, fax (603) 924-4451;
www.renewableenergyworld.com. Editor:
David Wagman. Managing Editor: Jenni-
fer Runyon. Bimonthly magazine, spin-
off from Renewable Energy World maga-
zine based out of London, first issue
September 2009, circ. 25,000. Focus is on
green technologies. Nonfiction: Renew-
able power generation, including wind,
solar, biomass, geothermal and hydroe-
lectric sources; world of finance as it per-
tains to the success of renewable energy
project developers, technology companies
and innovators; interviews, profiles.

The REO Insider, 19111 N. Dallas
Pkwy, Suite 120, Dallas TX 75287; editor
(@thereoinsider.com; www.thereoinsider.
com. Managing Editor: Jacob Gaffney.
Semi-monthly magazine, first issue
August 18, 2009. Target audience: Real-
tors and brokers. Covers the world of
bank-owned real estate, or REO.

A Course to Try

Learn about Marcia Yudkin’s home-
study course on becoming a successful in-
formation marketer: “Launch Your Infor-
mation Empire” — Click on this link or
key it into your browser: www.lauto
mationwiz.com/app/?Clk=2879175
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P Meridian Writing Autumn Short
Story Competition. Maximum 3,000
words, any theme/genre. Awards: £100,
£50 & £25 plus firstwriter.com vouchers.
Entry fee: £5 per story. Entries accepted
online and via post. Deadline: Septem-
ber 30, 2009. Info: www.meridian-writ

ing.co.uk.

P 1,001 Awesome Words Contest
sponsored by PANK Magazine. Awards:
$750, $500, $250 plus publication. Entry
fee: $15; $25 for two entries. Deadline:
September 30, 2009. Info: awesome@
pankmagazine.com; www.pankmagazin
e.com/pankblog/?page id=843

PBlue Lizard Productions $7500 fea-
ture film screenwriting contest. We want
to find the best short film screenplay
from around the world that will be pro-
duced next year with a budget of
$250,000 to $500,000. The main goal of
the competition is to uncover the best
unproduced feature film screenplay that
fits in the budget and to work with the
gifted writer(s) who wrote it, packaging
it with a great director, talented actors
and experienced film crew to be pro-
duced in 2010, screened at film festivals
around the world and distributed world-
wide. Entry fee: $25. Deadline: Septem-
ber 30, 2009. Info: http://bluelizardprodu
ctions.com/films/feature-film-screenwri

ting.

P Hamilton Writers Guild 2009 4th
Annual Fiction Writing Contest, 2000
Word Limit. Awards: $125, $75, $50.
Entry fee: $10. Deadline: September 30,
2009. Info: Hamilton Writers Guild Fic-
tion Contest, PO Box 1205, Hamilton
OH 45012; www.hamiltonwritersguild.

org.

P Reardon Publishing Short Story
Competition, 500 to 2,500 words.
Awards: Winner receives $1,000 and
story published in a book of short stories.
The next nine winners may be published
as well. Entry fee: $20. Deadline: Sep-
tember 30, 2009. Info: www.reardenpub

lishing.com.

P 100 Words or Fewer Fiction Con-
test. Open theme. Awards: $400, $200,
$100, $50, $50. Winning stories pub-
lished on Web site and 10 Honorable
Mentions listed by name. Entry fee: $15.
Entry plus scored checkmark evaluation
$18. Critique available for $22. Dead-
line: October 20, 2009. Info: www.100
wordsorfewerwritingcontest.com.

P Tennessee Williams/New Orleans
Literary Festival One-Act Play Contest
for plays up to one hour in length that
have not been produced, published or
performed. Award: $1,500 plus staged
reading, full production, Festival VIP
access, and publication in literary jour-
nal. Entry fee: $25. Deadline:November
1, 2009 postmark. Info: www.tennessee-
williams.net/index.php?topic=contests.

P Tennessee Williams/New Orleans
Literary Festival Fiction Writing Contest
for unpublished short stories, written in
English, up to 7,000 words. Only open to
writers who have not yet published a
book of fiction. Award: $1,500 plus pub-
lication and public reading. Entry fee:
$20 or $25. Deadline: November 16,
2009 postmark. Info: www.tennesseewill
iams.net/article.php ?story=fictioncontes
t2.

P Bottle Tree Productions One Act
Play Competition For Writers. Awards:
$1,000, $250, $100. One-act plays of any
length may be submitted. Plays can have
previously been produced or work-
shopped but not professionally. Entry fee:
$25. Deadline: November 30, 2009.
Info: www.bottletreeinc.com/script conte
st.html.

PGood Read Novel Writing Competi-
tion. Submit 75 pages of a fully complet-
ed unpublished novel. Award: $500.
Entry fee: $40. “The rules allow for a re-
submission after receiving our critique,
which is included (along with 20 pages
of line editing) in the $40 fee.” Dead-
line:November 30, 2009. Info: www.awo
manswrite.com.

P Annual Writers-Editors Interna-
tional Writing Competition. Nonfiction
(Previously Published and Unpublished);
Fiction (Short Story and Novel Chapter);
Children’s Literature; Poetry. Awards:
$100, $75, $50. Entry fee: $3-$20.
Deadline: March 15, 2010. Info: http://-

tinyurl.com/3651.

Note: Contests are posted regularly on
www.writers-editors.com. Those with dead-
lines further out are posted on the Web site,
then reprinted here two months prior to their
deadlines. Go to www.writers-editors. com/
Writers/Contests/contests.htm. Frequently,
contest information arrives too late to be
included in this print newsletter, but with
time left to enter. These are posted only on
www. Writers-Editors.com, so if you like to
enter contests, it’s a good idea to check out
the “Contests” Web page at least once a
week. See direct link in Section 2 on Page
One.

Hidden Travel
Markets

Hunting for new publications for your
travel articles? Here are a few markets
you may not have considered:

In-house Jaurnals— Many of the lo-
cations that are the topics of travel as-
signments in fact produce their own pub-
lications. Museums and galleries often
showcase their exhibits and shows within
the industry via an in-house journal. To
seek out assignments contact the institu-
tion’s media center for details of their
publications and opportunities for free-
lance writers.

Hotel Magazines — Found on the
side table in suites and in the lounge of
hotels with resorts and retreats around
the world, these magazines include both
articles on the Group’s properties and the
features of the destinations where they
are located. Request copies of these mag-
azines from the Hotel Group and study
their style before contacting the editors.

Community Magazines— Publica-
tions designed to connect residents and
businesses in a specific region or district,
these free magazines seek a range of con-
tent, including travel. While free to resi-
dents, these can still be paying markets
for writers. Keep an eye out for these
publications in cafes, gyms, and libraries
in your own and neighboring communi-
ties.

Industry and Company Publica-
tions— A range of professional associa-
tions and organizations produce maga-
zines for their members and clients. In-
terspersed among industry news, articles
on financial management and career de-
velopment are features on health retreats,
holidays for families, and luxury escapes
for executives. Enlist friends and family
from a range of professions to provide
copies of their industry publications.

Travel Provider Publications — In-
flight magazines for the world’s airlines
are a popular and familiar market for
travel content. However, consider other
travel providers such as cruise lines and
package travel companies. These groups
often produce their own magazines fea-
turing both their services and the attrac-
tions of the destinations their tours and
cruises visit.

Written by Susan V. Miles Mont Al-
bert North, Victoria, Australia.
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Can’t Write Humor? Yes, You Can!

I was delighted to discover that my
name is included among a list of Canadi-
an humorists on Wikipedia. But “humor-
ist” is probably the last adjective I’d use
to describe myself. Although my humor
book did win an international award, and
I’ve won prizes in humor contests, I’ve
always considered myself a “serious”
writer.

Maybe you have, too, but it could be
time for you to consider this often-lucra-
tive form of writing.

Writers need to remain diversified,
especially when print media are laying
off staff and freezing freelance budgets,
and regular jobs are hard to find. Humor
writing can be a valuable sideline to fill
in the gaps, both in time and in cash
flow.

As markets shrink for other types of
writing, demand remains high for hu-
mor. Many magazines use short personal
essays that are humorous in tone, and
good markets exist for fillers and greet-
ing card humor.

Here are a few tips to help you get
started:

© All humor has a point of view.
The kind of humor you choose and the
way you present it reveals your bias, your
character, and the kind of person you are.
The more subtle and clever the barb, the
better it works.

One example I’ve always loved was
when the late Molly Ivins, the sharp-
tongued political reporter from Texas,
referred to George W. Bush as “all hat,
no cattle.” That works on many levels.
The insult is subtle, it’s clever, and it de-
livers a visual image.

© Visual imageis key. Paint a word
picture, and remember that comedy de-
pends on the unexpected.

© There can be no wasted words.
Tight phrasing and meticulous word
choice are essential.

© You needa clea arc to the gory
to pull the audience in quickly and then
give them a satisfying ending. Examine
your first draft to make sure the story
doesn’t start too slowly, builds to a cli-
max without distracting detail along the
way, the climax isn’t too abrupt, and the
ending satisfies the reader.

© Then look at the writi ng itself.
Does the dialogue sound natural? Are
some sentences or paragraphs too long?
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Have you used favorite words too fre-
quently? Are most verbs active rather
than passive? Have you used too many
adjectives and adverbs?

© Jokesare quick and shamp. Hu-
morous essays are more gentle and sub-
tle, and often aren’t laugh-out-loud fun-
ny, simply bringing a smile or a giggle
to the reader or listener. But the timing
is the same. You have to create dialogue
that sounds real but is much less boring,
awkward, and slow than what was actu-
ally said.

© Humorous writin g relies heavly
on musical dements. The rhythm of
each phrase has to work, emphasizing
either a smooth delivery so the unexpect-
ed ending will have more surprise, or
with a staccato tap, tap, tap that ends in
the typical comedy drum sound: “ta
dum!”

Word choice can add considerably to
the humor. Hard consonants, particularly
G and K sounds, have great humorous
potential. Combine the two, as in gawky,
or double the K sound, as in knack,
knuckle, or knickers, and your readers
automatically smile. Test other conson-
ants as well. P offers the same physical
release as blowing or whistling: poof,
pop, pout, pompous. And just about eve-
rybody agrees that kumquat is funny.

Test everything by reading it out
loud.

Written by Barbara F. Graham, Gat-
ineau, Quebec, whose extensive notes
from her sold-out workshop on writing
humor are available to anyone who pur-
chases a copy of Mewsings/Musings. See
www.SimonTeakettle.com for details.

Olde Lessons

(Information from FWR four years
ago that is still useful.)

P According to the National Com-
mission of Writing, in their report to
Congress on July 5, 2005, states spend
$221 million annually on remedial writ-
ing instruction for their employees,
sometimes sending workers to $400-per-
employee classes. If you teach (or want
to teach) writing skills to governments or
corporations, you will likely find market-
ing ammunition in the downloadable
report, Writing: A Powerful Message
from State Government, at wWww.writing
commission.org/report.html.

New Markets I1I

Spirit of the North Magazine,
Comp. 14 Powell Ave., South Hazelton
BC Canada VO0J 2R0; (778) 210-0307;
www.spiritnorthmag.ca. Founders:
Shannon Hurst and Ryan Jensen. Quar-
terly magazine, first issue July 2009.
Focus is on the environment. Nonfiction:
Articles and photos expressing the spirit
of the culture, environment, people, land,
and animals of Canada.

Washington Masala, 4094 Majestic
Road, Suite 327, Fairfax VA 22033;
(703) 944-1276, fax (866) 235-1276;
washingtonmasala@yahoo.com; www.wa
shington masala.com. Publisher: Rick K.
Khosla. First issue summer 2009, circ.
20,000. Target audience: Educated, afflu-
ent South Asians in the DC area. Nonfic-
tion: News about Bollywood, profiles of
successful local South Asians, tips on get-
ting into local universities.

Market Updates 11

Michael Steele has been promoted to
interim editor-in-chief of US Weekly .

Winston-Salem Living has a new
owner, Arundel Capital Holdings, and is
moving to 305 W. Fourth St., Winston-
Salem NC 27101. It will relaunch with
the October issue under new editor Leigh
Somerville McMillan.

List Professional
Organizations on
Your Resume

I Did you assume you couldn’t
qualify for The Authors Guild because
you don’t have a book credit in your
name? Think again. Freelancers are
allowed in The Authors Guild -
providing they’ve had three works
(fiction or nonfiction) pub-lished in a
general circulation periodical during the
last eighteen months. Web site work
counts if the site has high traffic. See
www.theauthorsguild.org. Dues are $90
per year, adjusted to your earnings.

I' Bloggers can now join the National
Society of Newspaper Columnists. See
www.columnists.com. Dues will run you
$50 a year.

Written by Roberta Bach Jacobson
Karpathos, Greece.
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Writers Wanted
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Note: 106 requests for freelance writers or
editors or material were posted on our Network
Bulletin Board during July. Best strategy is to check
thatpage on www.writers-editors.com several times
a week. If you don’t recall your password, contact
password@writers-editors.com. A few of those
postings are listed here; be forewarned — they may
already be filled.

P Bob Gwynn, who is blind, is look-
ing for comedy writers for a “show”
about aging he is putting together and for
which he has a possible producer. Con-
tact Harriet Berman at bermanhsh@com
cast.net or (954) 943-2637, or Gwynn at
(954) 943-0330 (Broward County,
Florida).

PDowser, a social change storytelling
Web site, is looking for exceptional
editor/writers to help tell the story of
social entrepreneurs, changemakers, vis-
ionaries, revolutionaries, and creative
troublemakers who are changing the
world. Responsibilities include editing,
writing and research. “This is an oppor-
tunity to contribute at the ground level to
what promises to become a leading social
change media organization.”

Requirements:

* Outstanding editing and research
skills.

* A smart, accessible and engaging
writing tone.

» Experience with blogging, online
content production or journalism is a
plus.

* Understanding and familiarity with
the landscape of social change.

* Ability to self-manage.

* Creativity, flexibility and sense of
humor needed to work for a start-up
nonprofit.

This position is part-time, contract-
based and can be conducted anywhere in
the US: 12-18 hours/week, compensation
commensurate with experience. Writer/
editors will work independently, but in
close correspondence with project mana-
gers at our New York office.

Dowser is an online resource to share
stories that inspire positive action, pro-
vide practical ‘how-to’ insights and pro-
vide a solution-oriented view of the
world that highlights the growing land-
scape of creative social innovation.

Dowser is intended to fill a need that
has been identified by people who seek to
pursue careers of social impact, but don’t
know where to look for advice, ideas, and

direction. We seek to provide a
counterpoint to the dispiriting view of
the world presented by conventional
media, which tends to highlight prob-
lems and overlook solutions.

Dowser was founded by David
Bornstein (author, How to Change the
World: Social Entrepreneurs and the
Power of New Ideas) and launched with
assistance from the Reynolds Program
for Social Entrepreneurship at New York
University. Dowser has received support
from the Skoll Foundation, the Kellner
Foundation and the William James
Foundation.

How to Apply: Please submit a resu-
me, cover letter, and two short writing
samples (one to two pages — articles
and blog posts preferred) to manuel@,
dowser.org. Please indicate in your cover
letter where you found this job posting
(Writers-Editors.com). Don’t hesitate to
e-mail with questions — our Web site is
not yet public. Review of applications
will occur on a rolling basis until posi-
tions are filled.

P Ben Falk from TextWings is look-
ing for freelance editors, proofreaders,
and translators to become part of this
recently launched premium editing and
translation service based in Germany,
and thinks our members would meet
their requirements. Apparently, they find
the clients, who pay TextWings directly,
then the editors/translators receive a pre-
arranged portion of that. I asked him
some questions, and here are his replies
to me (please note that some of the awk-
ward English is likely due to his probab-
ly not being a native English speaker):

“There are no costs for editors and
translators. The platform is free to join
and use. Experts or translators must only
undertake our test and then have their
profile verified by our team to become
active on our platform. We charge in-
stead our clients (those requiring editors
or translators) a commission for the use
of a platform where they can find our ex-
pert editors and translators efficiently.
We have a model which sets the price of
a project dependent on where client and
editor/translator are based.

“I have visited your Web site and can
say our platform is not mutually exclu-
sive to yours. We are another avenue for
your writers and editors to earn money.
Being based in Germany we have many
contacts with universities and businesses
in the region, which produces opportuni-

ties otherwise not reachable for trans-
lators and editors stationed elsewhere.”

Follow-up: A member who respond-
ed to their offer sent in the following de-
tails: “They responded quickly to the re-
quest to apply. The application was very
detailed and a little daunting. Not some-
thing you whip through in a few minutes.
Background, areas of expertise, work his-
tory, education, etc. ... all required, in-
cluding references (which they did
check). Communication was profession-
al, and very friendly. I was accepted as
an English editor and sent a contract.
Process took about 8 business days. I
would say, if anyone asks, that this is a
first class operation and worth the time.
It will be interesting to see how the jobs
work out.”

The Webssiteis www.TextWings.com
and Ben’s e-mail address is ben.falk@
textwings.com.

P We are looking for someone to
write a monthly one-page general interest
“FOB” piece. Mike Dagel, (866) 607-
3088; mike@apartmentnewsletters.com;
www.ApartmentNewsletters.com.

WDB Update

When did you last update your Writer
Data Bank listing? You can complete a
WDB Listing Form in the Members sec-
tion of www.Writers-Editors.com. Here
are recent requests for which names and
contact info were sent:

* Novels, with 3 or more book credits,
located anywhere.

» Travel and Book Editing, located
anywhere.

» Copyediting and Medical, located
anywhere

* Book Editing and Novels and
Proofreading, with one or more books
edited, located anywhere

PDF Version

If you’re reading the print edition of
FWR, and your CNW membership is cur-
rent, you can download the PDF edition
at  www.writers-editors.com/Members/
FWR/fwr.htm (use the same Login/
Password as you do for the Bulletin
Board).Save the PDF files and use them
to click on links and for easier searching
of past issues.
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Finding Work

At a recent entrepreneurial seminar,
the instructor’s main message was — if
you want the work, you have to “go out
there and make it up.” To discover how
others “go out there and make it up,” I
surveyed several local writers. Here is
how they have found work:

1. Inquir eat your local library system
or community recreation building to see
if they need a person to write their bro-
chures, newspaper announcements, or
other publicity-related materials. You
might also check in with local small busi-
ness owners. For example, my dentist
sends out a brochure for his practice
about three times a year.

2. Contact local colleges, hospitals,
and medical centers, who also need pub-
licity writers.

3. Stepout of your comfort zone and
query a women’s magazine about the pos-
sibility of writing an advice column. One
writer once had the opportunity to ghost-
write a sex advice column for a national
women’s magazine.

4. Evenif you’re not typically a food
writer, look into writing articles for res-
taurant association magazines.

5. If you'r e thinking about writing,
or are already working on, a book about a
particular subject, why not turn the sub-
ject into a trilogy? Most topics can be ex-
panded upon, and this could help increase
both publisher and reader interest.

6. Finally, think about all the people
you know — relatives, friends, and even
acquaintances. One of the writers I spoke
with now writes Web copy for her
daughter, who owns a store, and a major
retailer, for whom her husband works.

The point is, when you’re looking to
increase your bottom line, go out there
and talk to people, and “make it up” by
being willing to consider all possibilities.

Written by Marie E. Gecchin, West
Dundee, Illinois.

Moved?

When notifying CNW about an ad-
dress change, be sure to include your new
phone and fax numbers, and any new e-
mail addresses. I need them to keep your
Writer Data Bank, Meet Our Writers
Web page, and Guide to CNW/FFWA
Writers listings current.
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FYI

<“The last two years have been tough on the magazine industry, but we are not
dead or even dying. Death and birth have been part of the American magazine scene
since the first two magazines were born in 1741. One lasted three issues and the other
lasted six issues. ... I have counted so far 345 new titles of consumer magazines mak-
ing it for the first time to the nation’s newsstands in the first six month of this year.
The counting is not done yet (nor) the scanning of the magazines.” Samir Husni,
http://mrmagazine.wordpress.com/

< Boyd Morrison may be the first writer to self-publish on the Kindle and secure
a book deal. Simon and Schuster’s Touchstone imprint will be publishing The Ark, the
second book in the author’s Tyler Locke adventure series. Another book is planned for
2011. “It adds legitimacy to the Kindle’s self-publishing tools and is a sign of recog-
nition that electronic reading, in some form or another, is a valid format.” Source:
Mediabistro.com via the tech Web site Gizmodo.com.

< FastPencil.com has launched a self-publishing platform that allows authors to
write, share, publish and sell their books. The Basic service is free and includes book
templates, writing platform and ability to connect with the community. Additional pub-
lishing packages include consulting, author and editorial services, custom formatting
and distribution, which are available at Silver and Gold levels. Info: www.fastpencil.
com/company/packages.

<Reporter’s Source is a free service linking journalists with businesses and individ-
ual experts. If you are looking for sources for upcoming projects, fill out a “Find a
Source” form at www.reporterssource.com.

< Amy Webb, a former Newsweek and Wall Street Journal reporter, has launched
KnowledgeWebb.net to educate novices and help technophobes embrace the digital
evolution and create their own online services — from launching an online business to
tuning up an existing system. Users can participate in self-directed courses and on-
going Webinars on topics including blogging, content management systems, databases,
Flash and mobile. Source: Foliomag.com, July 23, 2009.

< Google Friend Connect is a new social networking service that can be added to
your Web site at no cost. All you need to do is “copy and paste a few snippets of code
into your site.” Check it out at www.google.com/friendconnect/.

<Brett Peterson has launched Novel Titles, www.noveltitles.com, helping authors,
publishers, and literary agents come up with titles for their books. He charges indi-
vidual authors about $150, and publishing companies go on a monthly retainer. He
says title selection is an art and a science. “The art is trying to create a title that stands
out and catches eyes, but the science is to have those keywords in there that are so cru-
cial when you’re searching on Amazon or Google, so that it will pop up in your search.
Also, it has to be a buzzworthy title, something that’s not too long, so that if you’re in
a book club or something it’s easy to remember and not too much of a mouthful.”
Source: “What’s In a Name?” by Leon Neyfakh, The New York Observer, August 3,
2009.

Member News Reminder

Reminder: Send along your news —new books published, upcoming author appear-
ances or speaking engagements, articles appearing in major magazines or on Web sites
(with links), and so on. Send the info to MemberNews@writers-editors.com and I will
post to the Member news Web page, located in the section targeting editors and clients.
See more details at www.writers-editors.com/Need a writer /Member News/member
news.htm

PRSRT. STD.
U.S. POSTAGE
PAID
North Stratford
NH



http://mrmagazine.wordpress.com/
http://www.fastpencil.com/company/packages
http://www.fastpencil.com/company/packages
http://www.reporterssource.com
http://www.google.com/friendconnect/
http://www.noveltitles.com
mailto:MemberNews@writers-editors.com
http://www.writers-editors.com/Need_a_writer_/Member_News/member_news.htm
http://www.writers-editors.com/Need_a_writer_/Member_News/member_news.htm

	Page 1
	Page 2
	Page 3
	Page 4
	Page 5
	Page 6
	Page 7
	Page 8

